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How	to	make	a	coding	sheet	for	content	analysis

How	to	make	a	content	analysis.	How	to	make	a	coding	sheet.

The	content	analysis	guide	defines	content	analysis	as	"systematic,	objective,	quantitative	analysis	of	message	characteristics".	This	section	of	the	website	focuses	on	human	encoding,	where	human	coders	use	a	codebook	to	guide	the	systematic	examination	of	the	content	of	messages.	To	determine	whether	human	coding	or	computer	coding	(CATA)
is	appropriate	for	your	research,	please	refer	to	the	flow	diagram	for	the	typical	process	of	content	analysis	research.	This	section	is	a	collection	of	encoding	materials	(book	codes,	encoding	modules	and	additional	materials)	for	human	coding	that	have	been	used	in	the	previous	research	on	content	analysis.	These	can	be	used	as	a	guide	to	future
research,	however,	most	researchers	will	discover	that	you	need	to	adapt	each	code	of	codes	to	each	specific	research	study.	Where	possible,	precautions,	limitations	and	discussion	of	the	validity	and	reliability	of	the	codebook	are	included.	The	Online	Content	Analysis	Guide	is	always	happy	to	accept	code	books	from	the	content	analysis	research	for
publication	on	this	site.	If	you	want	to	share	your	coding	materials,	please	send	them	email	to	k.neuendorf@csuohio.edu.	Published	and	professional	research:	Bauer,	Martin,	Ragnarrsdottir,	Asdis,	Rudolfsdottir,	Annadis,	&	Durant,	John.	(1995).	Public	perceptions	of	BSE	and	CJD	risk	in	Europe.	Science	and	technology	in	the	British	press,	1946-1990:
a	systematic	analysis	of	the	content	of	the	press.	Project	report.	-	Sheet	frame	and	sheet,	.WPD	format	(original)	or	.PDF	format	(converted)	Budge,	Ian,	Klingemann,	Hans-Dieter,	Volkens,	Andrea,	Bara,	J.	&	Tannenbaum,	E.	(2001).	Manifesto	Research	group:	standard	coding	categories	used	to	encode	party	election	programs.	--Codebook	(.doc)	(.pdf)
Kane,	Carolyn	L.,	Maguire,	Kathryn,	Neuendorf,	Kimberly,	&	Skalski,	Paul.	(2009,	November).	Non-verbal	exposures	of	self-presentation	and	sexual	differences	in	profile	photographs	on	myspace.com.	Paper	presented	to	the	communication	and	human	technology	division	of	the	National	Communication	Association,	Chicago,	IL.	--Codebook	-	form	of
training	of	formability	/	information	of	validity	Kalis,	Pamela	&	Neuendorf,	Kimberly	A.	(1989).	Aggressive	Cue	Prominence	and	gender	participation	in	MTV.	Quarterly	journalism,	66,	148-154,	229.	-	Photo	archive	-	Lombard	encoding	form,	Matteo,	Snyder-Duch,	Jennifer,	Bracken,	Cheryl	Campanella,	Ditton,	Theresa	B.,	Kaynak,	Selcan,	Linder-
Radosh,	Jodi,	&	Pembrick,	Janine.	(1999).	Structural	characteristics	of	U.S.	television:	primary	results	of	a	large-scale	content	analysis.	Presentation	to	the	mass	communication	division	of	the	International	Communication	Association,	San	Francisco,	CA.	--Codebooks	(variables	of	the	program,	variables	of	time)	-	line	modules	(variables	of	the	program,
variables	of	time)	naccarato,	Giovanni	L.,	&	Neuendorf,	Kimberly	A.	(1998).	Content	analysis	as	a	predictive	methodology:	call,	readers	and	evaluations	of	business-to-business	printing	advertising.	Journal	of	Advertising	Research,	38	(3),	19-33.	--Codebook	-	Neuendorf	coding	form,	Kimberly	A.	(2000).	Materials	for	coding	demographic	data	analysis.	--
Codebook	-	Neuendorf	coding	module,	Kimberly	A.	&	Abelman,	Robert.	(1987).	An	analysis	of	interaction	of	religious	television	programming.	Revision	of	religious	research,	29	(2),	175-198.	[Religion	in	Broadcasting	(RIB)	Project	interaction	analysis	Materials	of	materials	coding.]	--Codebook	-	Form	of	coding	Neuendorf,	Kimberly	A.,	Gore,	Thomas	D.,
Dalessandro,	Amy,	Janstova,	Patrika,	Snyder-Suhy,	Sharon.	(2010).	Shame	and	agitated:	an	analysis	of	the	content	of	women	portraits	in	James	Bond	Films.Sexual,	62,	747-761.	-	Form	of	coding	and	coding	Wu,	Mu,	&	Neuendorf,	Kimberly	A.	(2011,	November).	Content	analysis	as	a	predictive	methodology:	online	video	game	rods	on	eBay.	Paper
presented	to	the	mass	communication	division	of	the	National	Communication	Association,	New	Orleans,	La.	-	Thesis	research	of	MasterCodeBook:	Brown,	Amy.	(2011).	Promote	the	lack	of	respect	through	children's	television.	Thesis	of	the	unpublished	master,	State	of	Cleveland	Cleveland	Cleveland,	OH.	--Code	Capwell,	Amy.	Chicken	flakes:	An
analysis	of	self-discipline	in	friendships.	Thesis	of	the	unpublished	master,	Cleveland	State	University,	Cleveland,	OH.	--Codice	--Coding	Form	Gifford,	Benjamin.	(2013).	Critics	Review:	Examine	popular	video	game	reviews	through	a	comparative	content	analysis.	Thesis	of	the	unpublished	master,	Cleveland	State	University,	Cleveland,	OH.	(2006).
Empirical	test	of	author	theory	through	content	analysis:	Jane	Campion's	case.	Thesis	of	the	unpublished	master,	Cleveland	State	University,	Cleveland,	OH.	--Codebook	Kolt,	Jeremy.	(1996).	Initiation	strategies	of	the	report:	interpersonal	communication	in	personal	announcements.	Thesis	of	the	unpublished	master,	Cleveland	State	University,
Cleveland,	OH.	--Codice	--Coding	Form	Langdon,	Elizabeth.	(2012).	Popular	music	texts	and	teenage	sexual	behavior	and	attitudes.	Thesis	of	the	unpublished	master,	Cleveland	State	University,	Cleveland,	OH.	--Codebook	Lunk,	Bettina.	(2008).	MySpace	or	OurSpace:	an	intercultural	empirical	analysis	of	MySpace's	comments.	Thesis	of	the
unpublished	master,	Cleveland	State	University,	Cleveland,	OH.	--Codice	Michelson,	Jean	A.	(1996).	Visual	images	in	advertising	medical	journals.	Thesis	of	the	unpublished	master,	Cleveland	State	University,	Cleveland,	OH.	--Codice	--Coding	Form	Smith,	Ann-Marie.	(1999).	Girls	on	the	movie:	Analysis	of	the	images	of	women	in	Hollywood	films
contrmporary	American	and	"Golden	Age".	Thesis	of	the	unpublished	master,	Cleveland	State	University,	Cleveland,	OH.	--Codice	--Coding	Form	Wongthongsri,	Patinuch.	(1984).	A	comparative	analysis	of	the	Thai	and	American	television	spots.	Thesis	of	the	unpublished	master,	Cleveland	State	University,	Cleveland,	OH.	--Code	--Code	formed	by
Alyona	Medelyan,	PhD	–	Natural	Language	Processing	and	Machine	Learning	How	many	hours	have	you	spent	sitting	in	front	of	Excel	spreadsheets	trying	to	find	new	information	from	customer	feedback?	You	know	what	to	ask	open	survey	questions	gives	you	more	feasible	information	than	to	ask	your	customers	only	for	a	Net	Promoter	Numerical
Score	(NPS).	But	when	you	ask	open	questions	and	free	text,	you	end	up	with	hundreds	(or	even	thousands)	of	free	text	answers.	How	can	you	transform	all	this	text	into	quantifiable	and	applicable	information	about	the	needs	and	expectations	of	your	customers?	coding	qualitative	data.	Read	on	to	learn:	What	does	it	mean	to	codify	qualitative	data
(and	why	it	is	important)	Different	methods	of	coding	qualitative	data	How	to	manually	encode	quality	data	to	find	significant	themes	in	your	data	What	is	coding	in	qualitative	research?	Coding	is	the	process	of	labelling	and	organizing	quality	data	to	identify	different	themes	and	relationships	between	them.	When	encoding	customer	feedback,	labels
are	assigned	to	words	or	phrases	that	represent	important	(and	recurring)	themes	in	each	response.	These	labels	can	be	words,	phrases	or	numbers;	It	is	recommended	to	use	short	words	or	phrases,	since	they	are	easier	to	remember,	skim,	and	organize.	Coding	qualitative	research	to	find	common	themes	and	concepts	is	part	of	thematic	analysis.
Thematic	analysis	extracts	themes	from	the	text	by	analyzing	the	structure	of	the	word	and	phrase.	What	is	the	analysis	of	qualitative	data?	The	qualitative	analysis	of	data	is	the	process	of	examining	and	interpreting	qualitative	data	to	understand	what	it	represents.	Quality	data	are	defined	as	non-numerical	and	non-structured	data;	When	you	look
at	customer	feedback,	quality	data	usually	refer	to	any	verbal	or	text-based	feedback	such	as	reviews,	open	responses	in	surveys,	complaints,	chat	messages,	customer	interviews,	case	notes	or	social	media	posts	For	example,	NPS	metric	can	be	strictly	quantitative,	but	when	you	askbecause	they	gave	you	a	score,	you	will	need	methods	of	analysis	of
the	quality	data	in	place	to	understand	the	comments	that	customers	leave	next	to	the	numerical	answers.	qualitative	data	typesContent	analysis:	This	refers	to	categorization,	the	tagging	and	thematic	analysis	of	qualitative	data.	This	can	include	the	combination	of	analysis	results	with	behavioral	data	for	deeper	insights.	Narrative	analysis:	some
qualitative	data,	such	as	interviews	or	field	notes	can	contain	a	story.	For	example,	the	process	of	choosing	a	product,	using	it,	evaluating	its	quality	and	decision	to	buy	or	not	buy	this	product	next	time.	Narrative	analysis	helps	understand	the	underlying	events	and	their	effect	on	the	overall	result.	Dourse	analysis:	This	refers	to	the	analysis	of	what
people	say	in	the	social	and	cultural	context.	It	is	particularly	useful	when	your	goal	is	the	construction	or	strengthening	of	a	brand.	Framework	analysis:	During	the	execution	of	the	qualitative	data	analysis,	it	is	useful	to	have	a	picture.	A	code	frame	(a	hierarchical	set	of	topics	used	in	the	coding	of	qualitative	data)	is	an	example	of	this	framework.
Founded	theory:	This	method	of	analysis	begins	by	formulating	a	theory	around	a	single	data	case.	Therefore	the	theory	is	Ã	¢	â,¬	Å	"on	the	ground"	in	real	data.	So	the	additional	cases	can	be	examined	to	see	if	they	are	relevant	and	can	add	to	the	original	theory.	The	progress	of	automatic	encoding	software	in	the	natural	processing	of	the	Language
and	learning	the	machine	have	made	it	possible	to	automate	the	analysis	of	qualitative	data,	in	particular	the	content	and	framework	analysis,	while	manual	human	analysis	is	still	popular	thanks	to	its	perceived	accuracy,	automating	the	analysis	is	rapidly	By	becoming	the	preferred	choice.	Unlike	manual	analysis,	which	is	subject	to	bias	and	is	not
scalable	to	the	quantity	of	qualitative	data	that	are	generated	today,	the	automation	of	the	analysis	is	not	only	more	coherent	and	therefore	can	be	more	Accurate,	but	it	can	also	save	a	lot	of	time	and	therefore	money.	The	most	used	software	for	automatic	qualitative	data	coding	is	a	text	analysis	software	as	a	thematic.	Example	of	qualitative	coding
software:	thematic	ranking	the	qualitative	data	in	the	themes	because	it	is	important	to	make	qualitative	data?	Qualitative	coding	data	facilitate	customer	feedback	interpretation.	Assigning	codes	to	words	and	phrases	in	every	response	helps	to	capture	what	the	answer	on	which,	in	turn,	helps	you	analyze	better	and	summarize	the	results	of	the
entire	survey.	Researchers	use	coding	and	other	analysis	processes	of	qualitative	data	to	help	them	make	guided	data	based	on	customer	feedback.	When	using	coding	to	analyze	customer	feedback,	you	can	quantify	common	themes	in	the	language	of	customers.	This	makes	it	easier	to	interpret	and	analyze	carefully	and	analyze	customer	satisfaction.
Automate	against	manual	encoding	of	quality	methods	of	quality	data	coding	data	falling	into	two	categories:	automatic	encoding	and	manual	encoding.	You	can	automate	the	encoding	of	your	qualitative	data	with	software	thematic	analyzes.	Thematic	analysis	and	analysis	software	of	qualitative	data	Use	machine	learning,	artificial	intelligence	(AI)
and	natural	processing	of	natural	language	(PNP)	to	encode	your	qualitative	data	and	stop	text	in	topics.	The	thematic	analysis	software	is	autonomous,	which	means	that	the	means	|	Â	"¢	T	You	need	to	set	topics	or	categories	in	advance.	It	is	not	necessary	to	train	the	algorithm	Ã	¢	â,¬	"Learn	alone.	You	can	easily	capture	Ã	¢	â,¬	Å"	unchnown
skunksÃ	¢	â,¬	to	identify	themes	that	you	may	not	have	identified	alone.	Ã	¢	Â,	¬	15	of	which	will	save	you	time	(and	many	unnecessary	headaches)	during	customer	feedback	analysis.	Companies	are	also	seeing	the	advantage	of	using	of	thematic	analysis	that	have	the	ability	to	act	as	a	single	source	of	data,	helping	to	break	down	data	silos,	unify
data	on	an	organization.	This	is	now	referred	to	as	a	unified	data	analysis.	What	is	thematic	coding?	Thematic	coding,	also	called	thematic	analysis,	is	a	type	of	analysis	of	qualitative	data	that	finds	themes	in	the	text	analyzing	the	meaning	of	words	and	the	structure	of	the	sentence.	When	using	thematic	coding	to	analyze	customer	feedback,	for
example,	youknow	which	topics	are	the	most	frequent	feedback.	This	helps	to	understand	what	drives	customer	satisfaction	in	an	accurate,	actionable	way.A	For	more	information	on	how	thematic	analysis	software	automates	the	process	of	encoding	data,	check	this	article.Ã	As	qualitative	data	manually	code	For	the	rest	of	this	post,	weâ	ll	focus	on
manual	coding.	Different	researchers	have	different	processes,	but	the	usually	manual	coding	like	this:	choose	whether	youÃ	¢	ll	use	deductive	or	inductive	coding.Read	through	the	data	to	get	an	idea	of	​​what	it	looks	like.	Assign	the	first	set	of	codes.	Go	through	the	data	line	by	line	the	code	as	much	as	possible.	Her	codes	should	become	more
detailed	in	this	step.Ã	classify	codes	and	figure	out	how	they	fit	into	the	coding	frame.	Identify	the	issues	and	come	more	to	act	on	them.	Let's	break	it	down	a	bit	furtherÃ	¢	|	Deductive	coding	vs.	Inductive	codingÃ	Before	starting	the	coding	of	qualitative	data,	you	need	to	decide	which	codes	youÃ	¢	ll	use.	What	is	deductive	Coding?	deductive
encoding	means	you	start	with	a	predefined	set	of	codes,	then	assign	the	codes	for	new	qualitative	data.	These	codes	may	have	come	from	previous	research,	or	you	might	already	know	what	youÃ	¢	re	interested	in	analyzing	issues.	Deductive	coding	is	also	called	concept-driven	coding.Ã	For	example,	let's	say	youÃ	¢	re	conducting	a	survey	on
customer	experience.	You	want	to	understand	the	problems	that	result	from	long	call	wait	times,	so	choose	to	take	a	wait	Timea	one	of	your	codes	before	you	start	watching	data.Ã	The	deductive	approach	can	save	time	and	help	to	ensure	that	your	areas	of	interest	are	encoded.	But	it	is	also	necessary	to	be	careful	prejudices;	when	you	start	with	the
default	code,	you	have	a	distortion	of	what	will	be	the	answers.	Make	sure	you	donâ	t	lose	other	important	issues,	focusing	too	hard	to	demonstrate	its	hypothesis.Ã	It's	What's	Inductive	Coding?	Inductive	coding,	also	known	as	open	coding,	start	from	scratch	and	create	qualitative	data	based	on	the	same	code.	You	donâ	t	have	a	codebook	together;	all
codes	are	derived	directly	from	survey	responses.	Hereâ	¢	s	works	as	inductive	coding:	break	your	set	of	qualitative	data	â	â	smaller	samples.	Read	a	sample	of	data.	Create	codes	that	will	cover	the	sample.	Reread	the	sample	and	apply	the	codes.	Read	a	new	data	sample,	the	application	of	codes	created	for	the	first	sample.	Note	where	DonÃ	t	match
codes	or	where	you	need	additional	codes.Create	new	codes	based	on	the	second	sample.	Go	back	and	recode	all	the	answers	yet.	Repeat	from	step	5	until	youÃ	¢	ve	coded	all	data.	If	you	add	a	new	code,	split	an	existing	code	in	two,	or	change	the	description	of	a	code,	be	sure	to	review	how	this	change	will	affect	the	encoding	of	all	responses.
Otherwise,	the	same	responses	at	different	points	of	the	survey,	may	end	up	with	different	codes.	Sounds	like	a	lot	of	work,	right?	inductive	encoding	is	an	iterative	process,	which	means	that	it	requires	more	time	and	is	more	thorough	than	deductive	encoding.	But	you	also	gives	a	comprehensive	look	more	fair	to	the	themes	of	your	entire	data.Ã
classify	codes	with	frames	encoding	After	creating	your	codes,	you	must	put	them	into	an	encoded	frame.	A	coding	frame	is	the	organizational	structure	of	the	themes	in	your	search.	There	are	two	types	of	coding	frames:	flat	and	hierarchical.	Plate	constructive	encoding	A	coding	frame	plate	having	the	same	level	of	specificity	and	importance	for
each	code.	While	this	may	feel	like	a	simpler	and	faster	method	for	encoding	can	be	difficult	to	organize	and	navigate	between	themes	and	concepts,	as	more	and	more	codes	are	created.	It	also	makes	it	difficult	to	understand	which	themes	are	more	important,	which	can	slow	down	the	decision	making.	Â	hierarchical	Coding	Frame	frames	allow	you
to	organize	codes	according	to	how	they	relate	to	each	other.	For	example,	you	can	arrange	codes	based	on	your	customers'	feelings	on	asubject:	example	of	hierarchical	encoding	frame	in	this	example:	the	high	level	code	describes	the	topic	(customer	service)	the	code	at	the	specific	average	level	if	the	feeling	is	positive	or	negative,	the	third	level
details	the	attribute	or	the	specific	theme	associated	with	the	hierarchical	framing	argument	supports	a	larger	code	frame	and	allows	you	to	organize	codes	based	on	the	organizational	structure.	also	allows	different	levels	of	granularity	in	your	encoding.	if	the	code	frames	are	hierarchical	or	flat,	the	code	frames	must	be	flexible.	manually	analyze
survey	data	require	a	lot	of	time	and	effort;	make	sure	you	can	use	the	results	in	different	contexts.	For	example,	if	your	survey	asks	customer	service	customers,	you	may	only	use	codes	that	will	gain	answers	on	customer	service.	then	you	realize	that	the	same	survey	responses	have	many	comments	on	your	company's	products.	to	learn	more	about
what	people	say	about	your	products,	you	may	have	to	codify	all	the	answers	from	scratch!	a	flexible	encoding	frame	covers	different	topics	and	insights,	which	allows	you	to	reuse	the	results	later.	tips	for	encoding	quality	data	now	that	you	know	the	basics	for	encoding	your	qualitative	data,	here	are	some	tips	to	make	the	most	of	your	qualitative
research.	â	use	a	codebook	to	track	your	codes	-	while	encoding	more	and	more	data,	it	may	be	difficult	to	remember	all	your	codes	outside	the	top	of	your	head.	tracking	your	codes	in	a	codebook	helps	keep	you	organized	throughout	the	data	analysis	process.	your	code	can	be	as	simple	as	an	excel	spreadsheet	or	a	word	processor	document.	while
coding	new	data,	add	new	codes	to	your	code	and	reorganize	categories	and	themes	as	necessary.	Make	sure	to	track:	the	label	used	for	each	code	a	description	of	the	concept	or	theme	code	refers	to	who	originally	encoded	the	date	that	was	originally	encoded	or	updated	any	note	on	how	the	code	refers	to	other	codes	in	your	analysis	how	to	create
high-quality	codes	-	4	tips	1.	cover	as	many	answers	as	possible	to	the	survey.	the	code	should	be	generic	enough	to	apply	to	multiple	comments,	but	specific	enough	to	be	useful	in	your	analysis.	For	example,	“Product”	is	a	broad	code	that	will	cover	a	variety	of	answers	-	but	also	it	is	quite	vague.	and	the	product?	On	the	other	hand,	“Product	stops
working	after	oato	for	3	hours”	is	very	specific	and	probably	does	not	apply	to	many	answers.	â€	"quality	of	the	product	of	quality	places"	or	-	the	life	of	the	productshort	"may	be	a	happy	means.	2.	avoid	the	communes.	having	similar	codes	is	fine	as	long	as	they	need	different	purposes.	â	€	"customer	service"	and	â€"	ipodogolt	"are	quite	different
from	each	other,	while	â€"	customer	serviceâ€	"customer	support"	may	have	subtle	differences	but	should	probably	be	combined	into	a	single	code.	3.	captures	positive	and	negative.	try	to	create	codes	that	contrast	between	them	to	monitor	both	the	positive	and	negative	elements	of	a	subject	separately.	for	example,	â€	"product	characteristics	-
product	characteristics	and	â€"	characteristics	of	the	necessary	product	"would	be	two	different	codes	to	capture	two	different	themes.	4.	reduce	data	â€	"up	to	one	point.	We	look	at	the	two	extremes:	there	are	so	many	codes	as	there	are	answers,	or	each	code	applies	to	every	single	answer.	in	both	cases,	the	encoding	exercise	is	useless;	you	do	not
learn	anything	new	about	your	data	or	your	customers.	to	make	your	analysis	as	useful	as	possible,	try	to	find	a	balance	between	having	too	many	and	too	manyGroup	responses	based	on	themes,	not	formulation	Make	sure	to	group	answers	with	the	same	themes	under	the	same	code,	although	they	do	not	use	the	same	exact	formulation.	For	example,
a	code	like	"cleanness"	could	cover	the	answers	including	words	and	phrases	like:	clean	in	dusty	dirty	order	looked	like	a	dump	could	eat	from	the	floor	with	only	a	few	codes	and	hierarchical	framing	makes	it	easier	to	group	different	words	and	phrases	under	a	code.	You're	mine,	too.I	codici,	specialmente	in	una	cornice	piana,	i	tuoi	risultati	canno
diventare	ambigui	and	i	temi	podeno	sovrapporsi.	La	encode	manuale	richiede	anche	il	programmatore	di	ricordare	o	essere	in	grado	di	trovare	tutti	i	codici	pertinenti;	Più	codici	che	hai,	più	difficile	è	trovare	quelli	di	cui	hai	bisogno,	non	importa	como	sia	organizzato	il	tuo	codebook.	Alla	precisione	una	priorità	che	encodere	manually	i	dati	qualitativi
means	che	i	pregiudizi	cognitivi	del	encodetore	podeno	influenzare	il	process	di	encode.	Per	ogni	studio,	assicurati	di	avere	linee	guida	e	formazione	della	encode	in	atto	per	mantenere	la	encode	affidabile,	coherent	and	accurata.	Una	cosa	da	tenere	d'oca	è	la	deriva	definitive,	che	si	verifies	when	i	dati	all'inizio	del	set	di	dati	sono	encodeti	in	forma
diverso	rispetto	al	materiale	encodeto	in	Seguito.	Controllare	la	deriva	definitive	nell'intero	set	di	dati	e	mantenere	le	note	con	descrizioni	di	come	i	codici	variano	attraverso	i	risultati.	If	si	dispone	di	più	encodetori	che	lavorano	su	una	squadra,	farli	controllare	la	encode	di	un'altra	per	aiutare	a	Eliminae	i	pregiudizi	cognitivi.	Conclusion:	6	takeaway
principali	per	la	encode	dei	dati	qualitativi	qui	sono	6	take	away	per	la	encode	manuale	dei	tuoi	dati	qualitativi:	la	encode	è	il	process	di	etichettatura	e	organizzazione	dei	qualitativi	per	idente	temi.	Dopo	aver	encoding	i	tuoi	dati	qualitativi,	puoi	analizzarlo	proprio	come	i	dati	numerici.	The	inductive	code	(senza	un	telaio	predefinito	di	codice)	è	più
difficile,	ma	meno	soggetto	a	pregiudizi,	della	encode	deducttiva.	I	telai	del	codice	podeno	essere	piatti	(più	facili	e	veloci	da	usae)	o	gerachici	(più	potenti	e	organizzati).	I	telai	del	tuo	codice	devono	essere	abbastanza	flessibili	da	poter	sfruttare	al	massimo	i	tuoi	risultati	e	usali	in	diversi	contesti.	During	the	creazione	di	codici,	assicurati	che	coprano
diverse	risposte,	contrastally	l'un	l'altro	e	colpiscono	un	equilibrio	tra	troppe	e	troppo	poche	informazioni.	Coefficient	=	precision.	Stabilire	procedure	di	encode	e	linee	guida	e	tenere	d'occhio	la	deriva	defini	nella	thy	analisi	dei	dati	qualitativi.	Alcuni	dettagli	nella	nostra	guida	scaricabili	se	lo	hai	fatto	così	lontano,	sarete	probabilmente	interestedti
alla	nostra	guida	gratuito:	Best	Pratiche	per	analizzare	le	domande	aperte.	La	guida	include	alcuni	degli	argomenti	trattati	in	questo	articolo	and	va	in	altri	dettagli	di	nicchia.	If	there's	a	domande,	I've	contacted	it.	If	I	know	a	business	a	chi	vorrebbe	automatizzare	il	tuo	process	di	encoding	qualitativo,	puoi	provare	la	encoding	felice	thematic!
Codifies!
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